


Social Media Advertising

 
@NinjAcademy

@ninjacademyMichaela Matichecchia

https://www.linkedin.com/in/michaelatourtools/


AGENDA
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01 Gestione 
inserzioni

02 Customer 
Journey e 
Funnel

04 Misurare i 
risultati 

03 Pubblico e 
annunci



INSTAGRAM - ACCOUNT AZIENDALE
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LA PAGINA FACEBOOK
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BUSINESS MANAGER



PAGINA FACEBOOK



PAGINA SU BUSINESS MANAGER



PIANO EDITORIALE: PROGRAMMAZIONE
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CREATOR STUDIO
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INSTAGRAM
Accesso a tutti ai gestori della pagina 
Facebook
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INSTAGRAM



GESTIONE INSERZIONI
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GESTIONE INSERZIONI
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GESTIONE APP
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BUSINESS MANAGER

16



IMPOSTAZIONI E FUNZIONI



CUSTOMER JOURNEY E FUNNEL
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OBIETTIVI
     ID



STRUTTURA CAMPAGNE



STRUTTURA CAMPAGNE
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Screencast



PUBBLICO
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DEFINIRE LA TARGET AUDIENCE
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Con chi vogliamo comunicare

1. Con chi ci conosce già

2. Con chi ha interessi simili ai nostri 

clienti/ la nostra community

3. con chi non ci conosce, ma sta 

cercando soluzioni che possiamo 

fornire



PUBBLICO PERSONALIZZATO
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PUBBLICO SIMILE
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PUBBLICO SALVATO
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FACEBOOK AUDINCE INSIGHT
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https://www.facebook.com/ads/audience-insights/people?act=102059065
66613853&age=18-&country=US

https://www.facebook.com/ads/audience-insights/people?act=10205906566613853&age=18-&country=US
https://www.facebook.com/ads/audience-insights/people?act=10205906566613853&age=18-&country=US
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Screencast



ANNUNCI
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TIPOLOGIE

31https://www.facebook.com/business/ads-guide

https://www.facebook.com/business/ads-guide


BEST PRACTICE

32https://www.facebook.com/business/inspiration
https://www.facebook.com/business/m/mobile-studio?ref=fbb_inspiration

https://www.facebook.com/business/inspiration
https://www.facebook.com/business/m/mobile-studio?ref=fbb_inspiration


CARATTERISTICHE
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• formato (per obiettivi e posizionamenti) 

• testo

• Requisiti tecnici

• Call to Action



STORIE DI SUCCESSO

34https://www.facebook.com/business/success



TOOL: CREATIVE HUB

35https://www.facebook.com/business/success
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MISURARE I RISULTATI
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COM’È ANDATA LA CAMPAGNA?
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MISURARE I RISULTATI
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FACEBOOK
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INSTAGRAM
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Screencast






